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e < ey, I LS, researching YolL Beauty
inspired by the YSQiLoveshine Collé - | E ameampaigns to understand their aesthetic
of lipsticks Mat celebrates™ radiance, AR L alEREIliage hased on bold contrasts of black and
ndividuality and contemporary elegance. .. e _ ibrant reds and pinks, cinematic lighting
The beauty industry, and particularly the world _ : ~and a refined provocative tone. From this
of luxury cosmetics, has always relied on = Feeees | A\ -  aaa foundatign | created a moodboard to define the
striking visual campaigns that are able to evoke | W L atmosphere | wanted  fo - achieve.
not only the qualities of a product but also the ol | then generated ple Images Ofmthe
ifestyle and philosophy behind a brand. YSL ' '

Beauty is a benchmarkin this field, known for its
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fength and identity.
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